AT&T Website Solutions®™

Web Analytics AT&T Business

Analytics allows you to optimize the online presence for your website. Using
the Analytics application, you can view your website statistics, manage

account information, print reports, and specify how the application should
gather information.
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Locate your Advanced Tools and Applications

Once you log into your Online PresenaetBl you will find your name in the upper right corner of the
blue task bar. When you place your mouse on the blue down arrow, a menu will open; select the
Advanced Tools to open a new window with the list of all Advanced Tools that are availablewrith yo
specific plan. You can also use the Quick Access menu to find Advanced Tools.

(] s
o ) sHoP © = B Elizabeth'l

websites project center

Users

| Service
oy
/ ) )8”( ‘ General
/ 3 . » ‘ Payments

Logout

Lead your customers to a good deal

An Email Marketing campaign is a great way to help get customers through the door and stay in touch about deals and events

Quick Access

Advanced Tools Create & Manage Your Websites

When the new window opens, you can choose from various Apps/Tools by choosing to view ALL or a
specific category. Tiles for the tools are color codasged on their category. Note that only available
tools based on product plan and purchases will be shown.
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Web Analytics is found in the Web Tools category
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FTP Manager

File Manager Pro

3 Introduction to Analytics

Analytics allows you to optimize the online presence for your website. Using the Analytics
application, you can view your website statistiosganage account information, print reports,
and specify how the application should gather information. The statistical analytics provides
information about visitors to your website. For example, how they found your website, the
pages they visit, the lenggtof time spent on each page, and the activity for each page.

3.1 Getting Started
The Analytics application is available as part of the WebsiteOS Statistisgtool
To launch Analytics 1.0:
1. Inthe WebsiteOS dialog, clikatistics
2. In the Staistics dialog, clicknalytics.
The Welcome Analytics page is displayed.
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Welcome to

Analytics ()

Analytics allows you to optimize the online presence for your website. Using the
Analytics application. you can view your website statistics, manage account
information, print reports, and specify how the application should gather
information. The statistical analytics provides information about wisitors to your
website . for example, how they found your website, the pages they visit, the length
of time spent on each page. and the activity for each page

Click "Start" to begin! The application will open in a new window. Start

3. ClickStart
The Analytics Main Menu page opens in a new window.

Support

Analytics (1)
._.__v——-—- W W TR ‘ i AR B

Main Menu

A complete view of your analytics and website usages

Statistics

View statistics on your website including KPl's, visitor, hardware and software stats

Management

IManage your account, view and print reports, and save favourites

Advanced

More advanced user options, including heatmap, instant lead generator, and stats comparison

The Main Menu consists of the following sections:
A Statistics
A Management
A Advanced
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3.2 Statistics

This section allows you to view statistics about your website, including KPI's, visitor, hardware
and software statistics.

Clicking the Statistics link from the main menu opens the Visit Overview page. The date range
displayed defaults to the past 2iays.

Website Usage < Select a date range
= This is a period of time statistics will be displayed for
Page impressions 08.05.2011 07.06.2011

Visit Overview

Unigu

Visit Overview

Bounce

Visttor Det

50

Returning visitors

Pls to average

Visits to average

CePE

dididdidecdddiaaiNdndadasAssa 48
KPIs
Date Visits  Pls PIV Percent
May. 08. 5 5 1 228% A
May. 09. 13 13 1 5.94% H
May. 10. 0 0 0 0.00% L
May. 11. 4 4 1 1.83%
Way. 12. 22 22 1 10.05%
May. 13. 9 9 1 411%
May. 14. 2 2 1 0.91%
May. 15. 0 0 0 0.00%
May. 16. 2 26 1 11.87% <
Page impressions 255
Pageviews / Visit 1.16
Visitors 219
Average Duration per Visit 00:01:11
Bounce Visits 207
New Visitors 54
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3.3Website Usage

Website Usage statistics provide information about Visits per page
visitor behavior for your website. Information such Visits per area
as, how visitors arrived to your site, the individual Pls per levels
pages they visited, activities they performed on Downloads
each pageand how they exited your site are Events
available. Duration per page

Duration per wisit
Duration per Pl
Clickpaths infout
Clickpaths incoming
Clickpaths outgoing
Entry pages

Exit pages

VW Analysis

Visitor Engagement

3.3.1Visits per page

Visits per page, provides an overview of the number of page impresaiahsisitsor
individual pages within your site. The Visits per page section digpl@ysformation
graphically in table, pie chart, or ring format.

Visits per page

&7

5

4

CeTE

)
|
index.html |
|

online

tabledesign.html
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The KPIs section provides visitor information that reflects overall website usage, as well as a
pagespecific breakdown. The pagpecific information includes the number of ités Pls and
overall percent per page.

Page Visits Pls Percent
dex ) 145 160 62.77%
menus_html 19 21 8.23%
gallery_html 19 20 8.23%
; vn html 19 19 8.23%
about.html 14 14 6.06%
contact.html 13 14 563%
index_htm 2 2 0.87%
Page impressions 250

Pageviews / Visit 1.15

Visitors 218

Average Duration per Visit 00:00:18

Bounce Visits 207

New Visitors 53

To change the date range:
A Select the start and end date from the pop calendar.
To view the website page:
A In the Page section, click page link.
A Visits per area

This page provides an overview of themmber of page impressiorend visitsfor specific areas
of an individual page. The Visits per area section displays the information graphically in table,
pie chart, or ring format.
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The KPIs section provides visitor information that reflects overdlisite usage, as well as an
areaspecific breakdown. The aregecific information includes the number of visits, Pls and
overall percent per page.
To change the date range:

A Select the start and end date from the pop calendar.
To view the website age:

A In the Area section, click page link.

A PlIs per levels

This page provides an overview of the Pls (page impressions) for the selected time period using

the availablgpage namesand subdivides these intdevels The level sudivision is carried at

using the seseparator in the page nameDetailed information on how the page names can be
RSTAYSR A& T2dzyR da0RRMIQWL y 1 SINI GAYy3I GKS LIAEST

The hierarchical levels are displayed using a tree view. The percentages are displayed absolute
to the highest level and relative to the next higher level. If a link to the page is available, clicking
this page element will take the user to the stored page.
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15.06.2011 15.07.2011

= ;lf = Pages Pls abs.% rel.%

: B8 index html
=] menus.html
=] services. html
=] about.html
=] gallery.html
=] contact.html

3.4Downloads
This page provides an overview of how often certain documents have been downloaded.
To change the date range:

O Select the start and end date from the pop calendar.

The table below shows the Key Performance Indicators (KPIs) i.e. the general information on
visits per page.

3.5Events

This page provides an overview of the number of triggered events for tketed time period
and subdivides these intdevels The percentages are displayed absolute to the highest level
and relative to the next higher level.

3.6 Duration per page

This page provides an overview of the time spent (in minutes) on each patle feelected
period.

The Duration per page section graphically displays the time per page in a table, pie chart or ring
format.

To change how the information is displayed:
A Click the chart type icon.
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Duration per page

320

24

i8

12

CeTR

index.html
menus.html
gallery.html
about.html
contact.html
services.html

The KPIs section providesngeal information about visitobehaviorand detailed information
about the number of visits, total time spent on each page, and the overall percent based on all

pages.
KPIs

Page Visits TotalTime Percent
index_html 22 37.01 66.20%
menus.html 7 12.27 2227%
gallery.htmi 8 03.13 5.75%
about.htmi 3 01.36 2.86%
contact.html < 01.16 227%
services.html - 00.22 0.66%

Page impressions 1215
Pageviews / Visit 1.07
Visitors 1136
Average Duration per Visit 00:01:10
Bounce Visits 1112
New Visitors 211
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To change the date range:

A Select the start and end date from the pop calendr.
To view the website page:

A In the Page section, click page link.
ADuration per visit
This page provides an overview of the average time spent on each page per visit. The Duration

per visit section graphically displays the time per visit for each page in a table, pie chart or ring
format.

To change how the informatios displayed:
A Click the chart type icon.

Duration per visit

1.5

1.2

0.9

0.6 :

0.2 P
0 e

menus.html
index.html
about.html
gallery.html
contact.html

services.html

The KPIs section provides general information about vibgbiaviorand detailed information

about the number of visits, total time spent on each page per visit, and the overall percent
based on all pages.
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KPIs

Page Visits  Duration/Visit Percent
menus.html 7 01.47 14.58%
index.html 22 01.41 45.83%
about.html 3 00.32 6.25%
gallery.html 8 0024 16.67%
contact.html - 00.18 8.33%
services.html - 00.06 8.33%

Page impressions 1215

Pageviews / Visit 1.07

Visitors 1136

Average Duration per Visit 00:01:10

Bounce Visits 1112

New Visitors 211

To change the date range:

A Select the start and end date from the pop calendar.
To view the website page:

A In the Page section, click page link.

3.7 Duration per PI
This page provides an overview of the average time spent on a page pagPlifpression) for
the selected period. The Duration per Pl section graphically displays the time per visit for each
page in a table, pie chart or ring format.
To change how the information is displayed:
O Click the chart type icon.
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Duration per PI

1.5

1.2

0.9

0.6

CeTE

menus.html
index.html
about.html
gallery.html
contact.html
&
services.html

The KPIsection provides general information about visitiehaviorand detailed information
about the number of Pls, total time spent on each page per PI, and the overall percent based on
the combined number of pages in your website.

KPIs

Page Pls Duration/Pi Percent
menus.html 1" 01.08 13.92%
index.html 47 00.47 50.49%
about.html 4 00.24 5.06%
gallery.html 9 00.21 11.39%
contact.html 4 00.19 5.06%
services.html 4 00.08 5.06%

Page impressions 1215

Pageviews / Visit 1.07

Visitors 1136

Average Duration per Visit 00:01:10

Bounce Visits 1112

New Visitors 211

To change the date range:
A Select the start and end date from the pop calendar.
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To view the website page:

A In the Pagesection, click page link.
AClickpaths in/out

This page provides an overview of the visitor clickpatiath in and out. These paths describe

the specific click patterns visitors use to navigate through a website. The information is
presented in the form of a diagram. TBérect Views (righhand side) list, displays the

clickpaths that lead the visitor to the specified page. The Direct Outgoinghéatt side) list,
displays the pages that the visitor jumped to from the specified page. The figures on the arrows
indicate e number of visits that have entered or exited via this clickpath.

To change the date range:
A Select the start and end date from the pop calendar.
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